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Action, areas of, recommendations for,
167-173

Action Without Borders/Idealists, 37

Addams, J., 135

Affirmative action programs, 25

Ageism, 13, 80

Aim Alliance, 178

Air Jordan, 35

Alliance for Nonprofit Management, 178

Almanza, S., 94

Alston/Bannerman Fellowship, 179

Alternative pathways, to leadership,
126-132

American Red Cross, 102

Andrea and Charles Bronfman
Philanthropies, 180

Annie E. Casey Foundation, 4, 99, 177

Antiwar activities, 22, 23, 166

Archila, A. M., 141

Ashoka, 135

Asian American movement, 24

Asian Immigrant Women Advocates
(AIWA), 89

Assessment stage, 56, 57, 148

Assumptions: checking out, impor-
tance of, 172-173; mistaken, about
Generation X, 107-108

Attitudes, influence of, reflecting on,
exercise for, 164-166

Awareness, 64, 71, 154, 155-157

B

Baby boomers: aging, issue of, 3—7, 50,
79, 80; bridge between Generation X
and, generation that serves as a,

166-167; and building the
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infrastructure for social change,
26-31; challenges in moving forward
for, 78-85; concerns held by, about
younger generations, 33—34; described,
21, 22-23; frustration felt toward,
45-46; future contribution of,
determining, 101-103; importance
of legacy to, 51, 99-100; increased
workload of, 44; and looking ahead,
87; and the meaning of trust for, 157;
organizations led by, questioning,
112-125; plans of, questioning and
reflecting on, 81-82; replacement
theory involving, 9; social activism
of, 23-26; and storytelling, 147, 162;
tasks of, and their leadership stage,
56, 57, 148; that are staying on top,
9-10, 110-111; and their role rela-
tionships with other generations, 58,
60-61, 150; view of younger leaders, 8,
31-33; what younger generations want
from, 50; who plan on leaving their
organization, 96-101; who plan on
staying in their organization, 8§7-96

Baby boomers and veterans of change.
See Older generations

Bain & Company, 5

Balance, finding, between work life and
personal life, 167169

Baruch College School of Public Affairs,
128

Beatles, The, 22

Benefits, availability of, creating
mechanisms to improve, 171-172

Berlin Wall, fall of the, 35

Beyond the Myth of the Perfect Mentor:
Building a Network of Developmental
Relationships (Hill and Kamprath), 131

Black movement, 24
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Boards: baby boomers confiding in,
about their future plans, issue of,
82-83; leadership of, critical need for,
during the transition period, 99; trust
between, and executive directors,
building, exercise for, 71

Boomers. See Baby boomers

Boys and Girls Clubs, 102

Brat Pack, 35

Bridge builders, examples of, 159,
166-167

Bridges, W., 84-85

Bridgespan Group, 5, 178

Brown, J., 22

Budget items, largest, 144n13

Building Movement Project, 177

Burnout, 8, 31, 118

Business skills, younger generations
acquisition of, 3940, 41

Buy-in, importance of, 143

C

Canadian nonprofit sector, 4

Career advancement: lack of, 8; steps for,
127-129

Carucci, R., 114, 160

Change: approaching, large-scale
response to, need for, 103-104; as
opportunity, seeing, for growth and
learning, 173-175; vs. transition,
84-85. See also Leadership transitions

Chatterjee, O., 141

Chaudhry, L., 107-108

Chavez, C., 22

Chicano movement, 24

Chin, G., 27-28

Chinatown Community Development
Center, 27

City Year, 37

Civic Ventures, 102, 180

Civil Rights Act, 25

Civil rights movement: deromanticizing
experiences of the, 45; generation
shaped by, 23, 24

Class experiences, 23-24, 36

Clinton administration, 35

Codirector model, 137, 138-140, 141,
143, 169

Collective decision-making processes,
using, 141

Commitment, of younger generations,

41-43,118

Commongood Careers, 177

Communication, importance of, 143,
160-167

Communication styles, different,
adjusting for, 173

Communism, 23

Community action agencies, 25

Community organization building, 28

Community organizing, learning about,
37-38

CompassPoint, 4, 177, 178

Compensation, critique of, by younger
generations, 121-123

Conference Board, The, 181

Consciousness. See Awareness

Consensus-based decision making,
140-141

Conservative shift, 2829, 30, 166

Contribution stage, 56, 57, 148

Conversations, engaging in, across
generations, 160-167, 172

Cost of living, increased, issue of, 121, 122

Coupland, D., 34

Craigslist Foundation: Nonprofit
Bootcamp, 180

Cross-generational understanding,
exercise for, 4649

Culture: new, advancing a, 170; of
trust-building in the workplace,
exercise for practicing a, 69

Cure, the, 35

Cuspers, as bridgers, 167. See also Baby
boomers

D

Daring to Lead: A National Study of
Nonprofit Executive Leadership (Bell,
Moyers, and Wolfred), 5, 6, 7, 11-12

Daring to Lead: Nonprofit Executive
Directors and Their Work Experience
(Peters and Wolfred), 4, 6

Davis, E., 127

Decision making: manner of, critique
of, by younger generations, 113-114;
participatory, using, 140-141, 143;
shared, 90, 169; successful, aspects
needed for, 143

Departing, The: Exiting Nonprofit
Leaders as Resources for Social Change
(Masaoka), 93, 95

Development stage, 56, 57, 148

Distributed leadership, 141-142, 169
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Diversity, racial and ethnic, 12, 36
Durfee Foundation, 102

Dylan, B., 22

Dysfunctional organizations, 111

E

Echo Generation. See Millennials

Echoing Green, 135

Education, of younger generations,
38-39, 41, 127, 134

Elite backgrounds, concern over, of
social entrepreneurs, 137

Elite education, 39, 127, 134

Elite foundations, funding from,
questioning, 117

Emerging Practitioners in
Philanthropy, 180

Entrepreneurship, social, embracing,
134-137

Entry-level jobs, being tracked into and
stuck with, 109-110

Equal Rights Congress, 26

Established leadership model, 126

Establishment stage, 56, 57, 148

Executive director position: defining
the, exercise for, 123-125; new norms
for the, supporting, 168; problem of
the, redefining the, 10-11; role of, in
distributed leadership, 142

Executive exodus, anticipated, 3, 4, 5, 6

Executive Fellows, 128

Executive transition management
(ETM): described, 100-101; develop-
ment of, 4-5; services of, providing, 5

Exhaustion, 30

Exodus, anticipated, 3, 4, 5, 6

Experience and expertise, combining, 170

Experience Corps, 102

External values, contradiction between,
and internal operations, 112-113, 169

F
Facebook, 35

Fair compensation, desire for, 121-123

Falwell, J., 35

Finances, research on, conducting, need
for, 171

Financial concerns, personal: of baby
boomers, 79-81; of both generations,
170; of younger generations, 121, 122

Financial divide, 122

Financial literacy, 170-172

Financial literacy programs, developing,
need for, 171

Flattened hierarchies, failure of, reasons
for, 143

Formal organizational structures,
alternative to, 136

For-profit sector: boomers leaving the, con-
tribution of, 101; compensation in the,
issue of, 122; finding a better fit in the,
112; fluidity between nonprofit sector
and, 40-41; learning from the, 39-40;
mentoring in the, benefits of, 129; social
entrepreneurs and the, 136, 137

Founders: strong, and weak boards,
issue of, 99; younger generation of,
commitment of, 4243

Freelancers Union, 172

Freidman, A., 141

Funding: government, 27, 29, 117; new
ways of, consideration of, 170; type of,
questioning, 117

Funding expectations, different, creating,
168-169

Fundraising, issue with, 29

G
Gandhi, M., 119
Gates, B., 35

Gauna, J., 139, 140, 158, 159

Gay liberation, 24

Gender bias, 117, 130

Generation gap, questioning the, 32-33

Generation X: aging of, issues with, 41,
110-111; boomers mistaken assump-
tions about, 107-108; bridge between
boomers and, generation that serves
as a, 166-167; commitment of, 42;
concerns of, 3; described, 34-35, 36;
elite education of leaders in, 39; focus
on, reason for, 108; life cycle and flow
of, 43—44; literature and media on, 34;
and the meaning of trust for, 157; and
the skills to lead, 38—41; tasks of,
and their leadership stage, 56, 57,
148; and their role relationships with
other generations, 58, 60-61, 150-151;
view of older generation held by, 34

Generation X and millennials.
See Younger generations

Generation X (Coupland), 34

Generation Y. See Millennials
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Generational Change in Leadership:
Implications for Social Change
Organizations (Kunreuther), 39

Generational differences: conflicts
from, seeing, as opportunity, exercise
for, 115-116; real and perceived,
surfacing, exercise for, 6264

Generational shifts in leadership.

See Leadership transitions

Generations: bonds across, 64;
literature explaining, 34; wariness
between, 49

Generosity, of spirit, importance of,
67,173

Gl bill, 22

Global mobilizations, 35

Good to Great (Collins), 39

Government funding: available amounts
of, during growth of nonprofit
sector, 27; questioning, by younger
generation, 117; reduction in, 29

Grameen Bank, 135

GrantCraft, 177

Grantmakers for Effective
Organizations, 177

Great Depression, the, 22

Guerrero, M. L., 139, 140, 158, 159

Gurzinsky, E., 28

H

Harvard University, 39

Heroic leadership model, moving
beyond, 169

Hierarchical organizational structure,
13-14, 113, 142, 143

Historical events, key, list of, by decade,
47-48. See also specific events

1

Ice Storm, The (movie), 35

Idealist.org, 177, 178

Identity issues, younger generations of
color facing, 116, 117

Internal operations, contradiction between
external values and, 112-113, 169

iPods, 35

J

Job responsibilities: distributing the load
of, in shared leadership, 138; doable,
starting with, 168; identifying the,

exercise for, 123-125; pushing down,
142; shifting, issue of, 89-90, 126
Johnson Center, 178
Junior Fellows, 128

K

Kennedy assassination, 22
King, M. L., Jr., 22, 119

King, R., 35
Kopp, W., 135
L

Latin American Integration Center
(LAIC), 141

Leaders, finding, exercise for, and finding
solutions, 15, 16-18

Leadership: distributed, 141-142, 169;
established, 126; shared, 137-140,
143, 169

Leadership building, 128-129

Leadership challenge, stepping up to the,
issue of, 132-134

Leadership Deficit (Tierney), 5

Leadership development: resources for,
178-179; of younger leaders, address-
ing, 88-89, 120-121

Leadership Divided (Carucci), 114

Leadership expansion, 93-94

Leadership ideas, new, using, 169

Leadership jobs, redefining, supporting
younger generations in, 123-125. See
also Job responsibilities

Leadership Learning Community, 127

Leadership pathways, alternative,
126-132

Leadership Pipeline, The (Charan, Dortter,
and Noel), 128

Leadership skills: acquisition of, 28, 30,
38-41; building, steps for, 127; and
management skills, combining, receiv-
ing training on, 169

Leadership sustainability, critique of, by
younger generations, 118-125

Leadership transitions: leaving the
organization and, 96-101; marking
the beginning of organization-wide
changes, example of, 173-174; plan-
ning for, realizing the need for, 84-85,
86-87; preparing for, exercise for,
85-86; redefining the problem of, 8-9;
resources for, 178-179; staying in the
organization and, 87-96; tension before



190 INDEX

the change involved in, easing, 97-99;
thinking about, ways of, and the impli-
cations of each, 9—15; and trust, 67

Leading organizations: adopting new
ways of, across generations, 169-170;
forging new approaches to, 134-142

League of Revolutionary Black
Workers, 26

Learning by doing: modus operandi of,
28; problem with, 30

Legacy, importance of, 51, 99-100

Lesbian, gay, bisexual, transgender
movement, 24

Lessons learned, passing on, suggestions
for, 162-163

Liberation movements, 24, 26

Life and work transitions, older leaders
making, developing pathways for,
103-104

Life cycle and flow, 4344

Life span, 78, 79

Linkages Board Training and Placement,
128

Listening, importance of, 160, 161

Longevity, 78, 79

M

Madonna, 35

Make the Road New York, 141

Malcolm X, 119

Management Assistance Group (MAG),
94-95, 178

Managing, importance of leading and,
169

Martin, C., 118

Masaoka, J., 93

Materialism, issue of, 33

Mental models, issue of, 11, 13

Mentoring, 129-132, 161

Meyer Foundation, 177

Microlending, 135

Millennials: being usurped by, worry-
ing about, 108; commitment of, 41,
42, 118; described, 35-36; life cycle
and flow of, 43; and the meaning of
trust for, 157; and the skills to lead,
41; tasks of, and their leadership
stage, 56, 57, 148; and their role
relationships with other generations,
58, 60-61, 151

Millennials and Generation X. See
Younger generations

Mirabella, R., 38

Mission, shared decision making on,
issue of, 90

Mission statement, sample of a, 66

Mistrust: age as a factor in, dismissing,
161; cycle of, example of a, 158

Montessori, M., 135

Montessori school movement, 135

Moore, R., 139

Moral Majority, 35

Movement building, 103, 137, 170, 177

Movement Strategy Center, 93, 121,
178, 179

MySpace, 35, 41

N

Nation, The, 107

National Community Development
Institute, 178

National Council on Aging, 181

National Organizers Alliance pension
plan, 171-172

National Welfare Rights
Organization, 25

New England Executive Transitions
Partnership, 4

New structures and practices solution,
14-15

New/next generations. See Younger
generations

Ng'ethe Maina, 120-121

9/11 attacks, generation shaped by, 35

Nonprofit management and leadership
programs, 38, 39

Nonprofit sector: development of the,
influence on the, 26-27; difficulty
entering the, 109-112; draw toward
working in the, 36-38; exposure to
the, 37, 52n9; fluidity between
for-profit sector and, 40-41; growth
in the, 27; leaving, reasons for, 6, 7, 8;
questioning the, 117

Nonprofit Sector Workforce
Coalition, 122

Nonprofit Workforce Coalition, 52n9,
180

NP2020 Conference, 178, 180

o

Older generations: admiration and

awe felt toward, 4445, 50; back to
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the future for, 28-31; benefits to,
from being mentors, 130; combining
the experience of, with expertise of
younger leaders, 170; concerns held
by, about younger generations, 33-34;
at a crossroads, 21-34; and discussions
about awareness, 155; dominating the
top, 10; experience accumulated by,
38; extending trust, idea of, 66, 160;
future contribution of, determining,
77; and growing into leadership roles,
28; as inspirational, 44—45; language
of, vs. young social entrepreneurs,
137; and leadership expansion, 93-94;
mental models of, 11; model of leader-
ship established by, 126; myth about,
31; pathways for, developing, need
for, 103—104; personal and political
transformation of, 25-26; recogni-
tion problem involving, 11, 13, 114;
recognizing the contributions of, 102;
resources for, 180-181; stereotype
of, 43; talking with, suggestions for
younger generations, 164—166; talking
with younger generations, suggestions
for, 161-163; teaching, how to be
mentors, 132; view held by, of younger
generations, 8, 31-33; view of, held by
younger generations, 7, 34, 134; and
what they want from younger genera-
tions, 50-51; what younger genera-
tions want from, 49-50; who stay in
the organization, concerns of, 95-96.
See also Baby boomers; Veterans of
change

Open conversations, environment for,
creating, 172

Optimism, fading, 29

Organization building, 28

Organizational entry, difficulty of, for
younger generations, 109-112

Organizational glue, 66

Organizational malaise, 110-112

Organizational solution, example
of an, 18

Organizational structure: addressing,
13-15, 89-90; participatory, develop-
ing, 169-170; reinventing, 134-142;
reorganizing, for organizational
transformation, 142-143

Outcomes: looking beyond, 170; shared
decision making on, issue of, 90

P
Parks, R., 22

Participatory decision making, using,
140-141, 143

Participatory structures, developing,
169-170

Partners, organization of, creating an,
141-142

Partnership for Immigrant Leadership
and Action (PILA), 178

Pathways: developing, for older leaders
to make work and life transitions,
103-104; leadership, alternative,
126-132

Peer-based group support: benefits of,
98-99; exercise involving, for baby
boomers, 98; ongoing, for aging
leaders, need for, 97-98

Personal financial concerns: of baby
boomers, 79-81; of both
generations, 170; of younger
generations, 121, 122

Personal life, balancing work life and,
167-169

Personal renewal: focusing on, for
the long haul, 118-121; resources
for, 179

Personal solution, example of a, 17-18

Perspectives from the Pipeline, 180

Pivot stage, 101

PODER (People Organized to Defend
Earth and Her Resources), 94

Political awareness, understanding,
across generations, exercise for,
155-156

Politics, involvement in, 107

Power: differences in, recognizing, 172;
distributing, way of, 90; formal organi-
zation vs. actual exercise of, issue with,
111; frustration over, expressed by
younger generations, 132; and mentor-
ing, 130, 131; pushing down, 143; in
shared leadership, 138; sharing, need
for, 50, 114115, 130

Power struggles, 138

Prepare stage, 101

Project South: Institute for Elimination
of Poverty and Genocide, 26

Purpose Prize, 102

Push down: of leadership, 142; of
power, 143
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Q

Questioning boomer-led organizations,
112-125

R

Race and ethnicity: as a barrier to recog-
nizing young leaders, 11-13, 116, 130;
diversity by, as a generational norm,
36; and mentoring issues, 130, 132;
speaking about, manner of, critiquing
organizations on, 116-117

Ready to Lead? (Cornelius, Corvington,
and Ruesga), 40, 126, 127, 137

Reagan, R., 166

Recognition, older generation receiving,
issue of, 50, 51

Recognition problem, 11-13, 114,

116, 130

ReGeneration: Young People Shaping
Environmental Justice (Quiroz-
Martinez, Wu, and Zimmerman), 93

Relationships: mentoring, improving,
131-132; role, 58-60, 147, 148-150

Religious tradition, influence of, 23

Renewal. See Personal renewal

Replacement theory, 9

Research: list of, and reports, 177-178;
needed, on personal finances of leaders
and staff, 171

Resource Generation, 180

Resources, list of, 177-181

Retirement: boomers facing, issue of,
4,6, 20n11, 78, 79, 81, 101, 102;
traditional, 3, 50

Rockwood Leadership Institute,
119,179

Role changes, while staying in the
organization, 93-96

Role differences: described, 55-57;
starting a conversation on, and what
needs to be accomplished, exercise for,
151-153; summarized, 148

Role relationships, 58-61, 147, 148-150

Roles framework, 55-64, 147-154

S

Salaries: as a budget item, 144n13; con-
cern over, 121, 122; low, 8

Sandwich generation. See Generation X

Scott, J., 25-26

Sectorwide solution, example of a, 18

Seigel, D., 114-115

Selah, 119

Senior Fellows, 128

Settlement house movement, 135

Sexual orientation, views on,
issue of, 117

Shadow boomers, as bridgers, 167.
See also Baby boomers

Shakur, T, 35

Shared decision making, 90, 169

Shared leadership, 137-140, 143, 169

Shared workspace, 122, 144n13

Sharing power, need for, 50, 114-115, 130

Shin, Y., 89

Silent generation. See Veterans of
change

Simpson, O. ]., 35

Sister organizations: creating, 93, 94;
merging with, 141

Sisterhood Interrupted (Seigel), 114-115

Skills building, 127

Skoll Foundation, 136

Social activism, 23-26

Social change: building the
infrastructure for, 27; ideals of,
younger generation drawn to the, 36

Social entrepreneurship, embracing,
134-137

Social Justice Leadership, 120-121, 179

Social justice movements, 24-25

Social sector. See Nonprofit sector

Solutions: categories of, 17; finding,
exercise for finding leaders and, 15,
16-18

South Africa’s apartheid, 35

Southwest Network for Environmental
and Economic Justice, 139

SouthWest Organizing Project (SWOP),
139-140, 157-160, 164, 166, 173174

Spirit in Action, 119, 179

Spirit in Motion Program, 121

Staying on top situation, 9-10

Steinem, G., 22

Stepping Up or Stepping Out: A Report
on the Readiness of Next Generation
Nonprofit Leaders (Solomon and
Sandahl), 119

Stone Circles, 119, 120, 179

Strategic planning: exercise for, that will
help in future transitions, 90, 91-92;
long-term, idea of younger generations
leading, 90
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Stress: amount of, experienced by
executives, 6—7, 29; coping with,
younger leaders’ way of, 119

Structural solution, example of a, 18

Stuck on arrival (SOA), 109-110

Student debt, issue of, 121, 122

Succession, boomers concern over,
83-84

Support Center for Nonprofit
Management, 128, 179

Supportive roles: reflecting on, exercise
for, 151; and things to avoid, 58-60,
148-150

Sustainability: discussion about funding
and, 170; of leadership, critique of, by
younger generations, 118-125; of their
organizations, concern for, plans of

boomers affected by, 83-84
T

Task differences, 55, 56, 58

Teach for America, 37, 135

Team leadership model, 137, 138, 169

Technical Assistance for Community
Services, 179

Technological natives, generation
of, 35

Television, influence of, 22, 35

Text messaging, 35

Thrive stage, 101

Tides Center, 144n13

Tides Shared Space, 144n13

Tipping Point, The (Gladwell), 39

Traditional generation. See Veterans
of change

Training programs, providing, 127

Transition vs. change, 84-85. See also
Change; Leadership transitions

Trust: defined, 65; developing, between
the generations, 172—173; rebuilding,
example of, 67; understanding,
exercise for, 68; in the values frame,
65, 66-68, 154, 160

Trust-building: with the board, exercise
on, 71; culture of, in the workplace,
exercise for practicing, 70; raising
awareness and, 157; and sharing a
vision, story of, 157-160; understand-
ing, 172; ways of, 154; in the work-
place, exercise for, 69

21/64 consulting, 180

Tyagi, A. W, 121

U

Understanding: cross-generational, exer-
cise for, 46, 46—-49; generational, in
the values frame, 71

U.S. population, diversity of, 12

United States Social Forum, 26

United Way of New York, 4, 7-8, 127,
128-129

University of San Diego, 4

A%

Vallecitos Mountain Refuge, 119, 179

Values: defined, 64; external,
contradiction between, and internal
operations, 112-113, 169; talking
about, help in, 73

Values framework, 64—73, 154—-160

Veterans of change: generation born to,
21; late, focusing on, and boomers,
reasons for, 22; and the meaning of
trust for, 157; and social activism, 23,
24-25; tasks of, and their leadership
stage, 56, 57, 148; and their role rela-
tionships with other generations, 58,
60, 148-149; and trust issues, example
of, 67

Veterans of change and baby boomers.
See Older generations

Video gaming, 35

Vietnam War, 22, 25, 25-26, 166

Visibility issue, 11-12, 13, 107

Vision: defined, 65; shared decision mak-
ing on, issue of, 90; sharing a, and
building trust, story of, 157-160; in
the values frame, 65-66, 154

Vision statement, sample of a, 66

w

Warren, E., 121

We Make the Road by Walking, 141

Windcall Institute, 119, 179

Women’s consciousness-raising
groups, 25

Women’s movement, 24, 114-115, 166

Work and life transitions, older lead-
ers making, developing pathways for,
103-104

Work demands: coping with, younger
leaders’ way of, 119; stress from,
experienced by executives, 6-7, 29
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Work life, balancing personal life and,
167-169

Working-class struggles, 23, 24

Workload, increased, facing both
generations, 44

Workplace, integrating financial literacy
into the, 172

Workspace, shared, 122, 144n13

World War II, generation shaped by, 21.

See also Veterans of change

Y

Yale University, 135

Young Nonprofit Professionals Network,
8,40, 178, 180

Younger generations: admiration and
awe felt by, toward older generations,
44-45; ambivalence felt by, about
taking top leadership positions, 126;
benefits to, from having a mentor,
129-130; commitment of, 41-43,
118; concerns about, held by older
generations, 33-34; decisions about
the future facing, 77; and discus-
sions about awareness, 155; draw of,
to nonprofit work, 36-38; education
of, 38-39, 41, 127, 134; entering
the nonprofit sector, issues facing,
109-112; expertise of, combining,

with experience of older leaders, 170;
frustrations felt by, 45—46; and leader-
ship expansion, 93-94; leading long-
term strategic planning, idea of, 90;
looking ahead, 108-109; making room
for, 10, 111; pathways for, alternative,
developing, 126-132; personal and
political transformation of, 37-38;
personal challenges facing, affecting
leadership, 43—-44; plans of, 8; and
questioning boomer-led organizations,
112-125; recognition problem facing,
11, 13; and redefining the executive
director position, 11; resources for,
180; stepping up of, 34; stereotype of,
43; strategies of, 32; talking with older
generations, suggestions for, 164—166;
talking with, suggestions for older
generations, 161-163; transmitting
knowledge to, issue of, 29-30; view
held by, of older generations, 7, 34,
134; view of, held by older genera-
tions, 8, 31-33; what older genera-
tions want from, 50-51; and what they
want from older generations, 49-50;
world of the, 108. See also Generation
X; Millennials

Youth for Change, 12-13
YouTube, 35, 41
Yunus, M., 135



